
1. Do not assume that the public understands what you do or how you do it. In general, the public 

is not well-versed on radiation therapy or radiation oncology. Be sure to explain that you are a 

radiation oncologist — a doctor who specializes in delivering high doses of radiation to specifi c parts 

of the body to treat cancer and other diseases. You may also need to explain that you are not a 

radiologist — a doctor who uses radiation to diagnose disease and detect other health problems.

2. When explaining a procedure, be sure to explain in the most basic terms what each treatment 

does and how it diff ers from the others. Although you know the diff erences between the various 

types of treatments (external beam, IMRT, brachytherapy, etc.), reporters and the public usually don’t 

understand the diff erences.

3. The public likes the concept of a team approach with a strong leader (a radiation oncologist) 

at the helm. Talk about the extensive training you have undergone to become a radiation oncologist 

as well as the combined expertise of the other members of the treatment team. 

4. The public wants to know that a physician is in charge of their treatment, not a machine. 

When you are talking about equipment and technique, be sure to discuss them in terms of how the 

doctor and the team use them to improve treatment. Avoid the impression that the machine and 

software do all the work and planning.

5. It is important to emphasize that radiation therapy is a safe and eff ective cancer treatment. 

The public needs to know that this is not a new treatment, rather it has been used safely and 

eff ectively for more than 100 years.

6. The public likes the concept that the body naturally eliminates the cancer cells after the 

radiation therapy damages them. The idea of the body working with the cancer treatment is a 

powerful image.

7. People like that radiation therapy spares healthy tissue. Also mention that any healthy cells 

aff ected can repair themselves naturally in a way cancer cells cannot.

8. Be sure to diff erentiate how these treatments impact the body. Most people believe that hair 

loss, nausea, weakness and weight loss are automatically side eff ects of all cancer treatments. 

To the public, the side eff ects of chemotherapy and radiation therapy are the same.

9. Many people are afraid radiation hurts. Be sure to emphasize that radiation therapy treatments 

themselves are painless and noninvasive, much like getting an X-ray.

10. Emphasize that radiation therapy is eff ective in curing cancer, sometimes alone or in 

combination with other treatments. Radiation is sometimes perceived as a treatment of last 

resort — something that is used after all other treatments have failed.

Speaking with the media is a great way to promote your work 
and your facility while helping ensure that people in your area 
are aware of the lifesaving treatments you and your colleagues 
provide. It is also a great way to promote our specialty.

To assist you in preparing for interviews, we have put 
together the following pointers. Th is information can also help 
you convey your message to elected offi  cials and regulators.
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Since 2003, ASTRO has been 

conducting surveys to 

better understand the public’s 

knowledge of and attitude 

toward radiation therapy. 

When you speak with the 

public or the media, please 

try to keep this information 

in mind.

Radiation may initially 

conjure up some negative 

images, but the public is receptive 

to learning more about radiation 

therapy. Emphasizing these points 

will help the public feel more 

positive toward radiation 

therapy and the specialists 

that use it.
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1. Do your homework. If a reporter calls you for a story, fi nd out as much as you can about what the 

story is about. For example, is it a general article on Breast Cancer Awareness Month? Has a public 

fi gure been diagnosed with prostate cancer? Is the article about a new technology? Once you fi nd 

this out, ask the reporter for fi ve minutes to collect your thoughts and then call him or her back. 

Be sure to actually call the reporter back in fi ve minutes like you promised. Never keep a reporter 

waiting if you can help it. 

2. Learn about the medium and audience. There are thousands of media outlets in existence – daily 

and weekly newspapers and monthly magazines (both in print and online), Internet health sites, 

online publications, blogs, social media sites, and radio and television stations. Find out what type 

of media outlet it is so you can phrase your answers for the audience. ASTRO can help by providing 

photos or b-roll video footage to help illustrate the specialty. Call ASTRO’s Communications 

Department at 1-800-962-7876 for help gathering the appropriate materials.

3. Keep it short. Once you know the topic and type of media outlet, think about what your answers will 

be and develop short take-home message points. Jotting down your messages fi rst will help you stay 

on track during the interview and help keep you from becoming fl ustered. ASTRO can also help you 

create your message points.

4. Practice your thoughts. No matter what the media outlet, it’s important to have short sound bites 

that are easy to put into a story. Practice ahead of time so you are able to say your main message 

in a few seconds.

5.  Don’t be afraid to correct a reporter. If the reporter misunderstands you, don’t hesitate to correct 

them. If you do not, you risk incorrect information running in the article.

6. Bridge your message. During the interview, the reporter may drift off  topic. Be able to “bridge” your 

message back to the subject you want to talk about. If you sense you are getting off  track, refer to 

your notes to fi nd a way to get back to your main message.

7. Keep it simple. Radiation therapy is a very complicated specialty so try to avoid using technical 

terms. If the terms are important to the story, work hard to explain them in language the public 

can understand.

8. Avoid distractions. It’s important to focus on the interviewer to avoid distractions. If you are 

interviewed in person, try to maintain eye contact with the interviewer. If you are interviewed over 

the phone, standing during the interview may help you stay focused. Always use the handset for a 

phone interview – never use a speakerphone. For television interviews, don’t look at the camera 

unless instructed. Be sure to silence your pager or cell phone so they do not distract you during 

your interview.

9. Dress conservatively. If you are going to be interviewed in person, dress conservatively and avoid 

fl ashy jewelry. If you look professional, the interviewer is more likely to focus on what you are saying.

10. Don’t Guess. If you don’t know the answer to a question, answer honestly. It is always okay 

to say, “I don’t know.”  This gives you credibility. 

11. There is no such thing as “off  the record.” It can be easy to lapse into being more open with a 

reporter that you might be otherwise if you go off  the record. Unfortunately, there is no guarantee 

that the information you provide won’t end up in the story later.

General Media Tips
Page 2

So a reporter has just 

asked to interview you. 

Say yes! Then don’t panic! 

Just follow these simple 

tips and you will do fi ne.

If you have a question 

about an interview, call 

ASTRO’s Communications 

Department at 

1-800-962-7876. 

They will be happy to help 

you prepare.
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